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MGI AUSTRALASIA 
NEWSLETTER 

Issue 2, November 2009 

A WARM WELCOME! 
 

This is the second issue of the MGI Australasia 
Newsletter. We would like to thank those of you who 
provided feedback on the inaugural issue; all of 
which has been very positive.  
 
The months since our last issue have passed 
quickly. However a lot has happened on the local 
and international economic front. In these months, I 
am sure you have been doing more for clients than 
preparing financial statements and income tax 
returns. Our approach of going beyond the role of 
accountants to being business growth advisors is 
particularly important at this time. Our clients 
depend on us to provide solutions and advice to 
assist them through the current challenging 
business conditions.  
 
The MGI Australasian Executive has recently 
launched the first set of brochures to support our 
business growth advisor market positioning and our 
solution-based approach to client work. Each firm 
has copies of these available for you to give to 
clients. Or if you would like to view electronic copies 
then you can visit 
http://www.mgiaust.com/publications.htm 
 
Another MGI Australasian project, which is being 
managed by the Committee, in conjunction with the 
Royal Melbourne Institute of Technology University, 
is the MGI Australian Family and Private Business 
Survey. This will be the seventh of these surveys. 
The report culminating from the survey results will 
be an important academic addition to family 
business knowledge. There is further information 
about this survey in the article entitled, All in the 
family. 
 
There are plenty of things happening within our 
firms nationally. MGI Melbourne has seen the 
appointment of Bruce McMenamin as a Principal; in 
MGI Perth we have the appointment of Amar 
Nathwani as Director, Audit and Corporate Services, 
while Angela Robbins, Partner, MGI Adelaide has 
given birth to a baby girl. Congratulations Angela! 

 
 
MGI Perth has been busy preparing for a relocation. 
For those of you who have visited our old offices in 
the BankWest Tower, you will be pleased to know 
we are continuing our tradition of offices with a view. 
It is just now our view will be from the 7th floor of No 
1 William St, over looking the Swan River and 
foreshore. 
 
On an international level we have had our MGI 
World Conference in Paris. This was attended by 
many MGI Australasian representatives. For a full 
wrap up of what happened Nunzio Di Iorio, Director, 
MGI Perth has provided a spy in the sky article. 
 
We also have an interview with MGI’s outgoing 
Chair, Andy Grout of UK’s MGI Midgley Snelling. 
Andy, who will be known to many of you as a result 
of his attendance at MGI Australasian meetings as 
well as his frequent client visits to Australia. You can 
read all about Andy and his time as chairman in the 
article entitled, View from the top. 
 
The MGI Australasia Executive hope you find this 
issue informative. The Committee welcomes any 
feedback or suggestions you have for further 
articles. 
 

 
Mal Di Giulio 
Executive Chairman 
MGI Australasia 
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MGI WORLD CONFERENCE – Paris, France 
Oct 14 to 16, 2009 
 
Written by Nunzio Di Iorio, Director, MGI Perth  
 
The 2009 MGI World Conference was held in the 
beautiful city of Paris, France. Our hosts for the 
conference were FCN, which is one of the 
largest and oldest member firms of the MGI 
International Network. Lysian Krol, Gilles 
Vermeren and the team from FCN made 
everyone feel very welcome to the world’s most 
visited city. 
 
The conference was well attended by 96 
delegates from 34 countries. With the 
accompanying persons there were a total of 159 
people who attended. This is a fantastic turnout 
and highlights the cohesiveness and global 
reach of the MGI international network. 
 
The World Conference is an important event on 
the MGI International calendar. It provides a 
unique opportunity for attendees to meet to 
discuss issues of mutual interest as well as to 
renew friendships with colleagues from the 
different MGI offices across the globe. The 
theme of the conference was “The Economic 
Crisis: Opportunity and Challenge”, a topic very 
relevant to us and our clients. 
 
The conference was held at the Lutetia Hotel, a 
prestigious Parisian hotel situated right in the 
centre of Paris in the Saint Germain-des-Pres 
quarter, just a few meters from the Luxembourg 
Gardens. Australia and New Zealand were well 
represented at  the conference with 7 delegates 
and 11 accompanying persons. 
 
The Conference commenced with a welcome 
cocktail and dinner at the Lutetia Hotel. The 
champagne flowed freely all night and we were 
treated to some fabulous French cuisine and 
wine for dinner. In fact I have to say we were 
extremely spoilt with great French food and 
wine over the course of the conference. Most of 
us who attended will probably be hitting the gym 
about now to try and loose those extra pounds 
before summer!  
 
On to the serious business! The conference was 
officially opened by Andy Grout, the MGI Chair. 
Andy is a partner of MGI Midgley Snelling, UK 

and has been Chair of the International 
Committee since 2007. The focus of the opening 
address was on the difficult times that we have 
been through since the global financial crisis hit 
and the impact that it has had on the world 
economy. Amidst the global turmoil though, it 
was recognised that MGI has continued to grow 
strongly and add value to our clients .   
 

 
 
MGI Australasia’s AGM delegates in the black 
 
The Chair’s address was followed by a 
presentation on the activities in France of the 
MGI member firms. The senior partners from 
French firms, Cabinet Georges Crampette, FCN, 
Fiduiciaire JF Pissettaz and MGI Audit et 
Gestion Sarl gave us an insight into French 
economic conditions and the opportunities and 
challenges that they face.  The outlook is very 
positive with the French economy continuing on 
its road to recovery. 
 
The next part of the conference was devoted to 
the area reports. This was facilitated by Carlos 
Pan, MGI International Committee Chair. Reports 
on the activities of each region were given by 
the following: 

·  Africa – Gerald Diamond, MGI Bass 
Gordon, South Africa 

·  Asia – Assan Masood, MGI Menon & 
Associates, Singapore 

·  Australasia – Grant Field, MGI Brisbane, 
Australia 

·  Europe – Gilles Vermeren, FCN, France 
·  Latin America – Carlos Pan, MGI 

ZPedraza Consultores, Venezuela 
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·  Middle East – Andreas Gregoriou, MGI 
Gregoriou & Co. Ltd, Cyprus 

·  North America – John Repetti, Graf 
Repetti & Co, LLP, USA 

·  UK and Ireland – Robin Sewell, MGI 
Midgley Snelling 

 
After the morning’s formalities, we were very 
fortunate to have Jeff Grout present to us on 
“Leadership in Turbulent Times”; a very 
appropriate topic for the current business 
environment. Jeff is a fantastic motivational 
speaker, and listed in the top 100 Best Business 
Speakers in Britain. Jeff is an independent 
business consultant specialising in leadership, 
people management, team building, peak 
performance, recruitment and retention issues. 
He has consulted to a range of high profile 
clients including, Deloitte, Morgan Stanley, 
Tesco, Barclays, UBS, E&Y and many more 
large organisations.  Importantly he is also Andy 
Grout’s brother! 
 
Jeff’s presentation was excellent and the 
delegates certainly got significant value out of it .  
Jeff provided us with some relevant insight and 
the tools to put our businesses under the 
microscope and address some of the more 
difficult issues that we all face. 
 
The first day ended with the presentation of the 
2009 Annual Report and Accounts by Jonathan 
Farrow, MGI International Coordinator. In 
summary, there were 159 member firms at 30 
June 2009 in 79 countries. Total membership 
fees for the year were US$626,000 and the 
surplus for the year was a healthy US$79,000. 
The overall result for the year was very positive. 
 
The second day of the conference was also of 
great value to delegates with excellent 
presentations from John Alexander, from Carter 
Backer Winter, London on “Early Warning 
Signs” and Steve Blundell, from Gracechurch 
Consulting on “Marketing – Its time to be 
different”. John’s presentation highlighted some 
of the signs that distressed businesses tend to 
show and which can easily be overlooked until it 
is too late. Steve took us through an informative 
and entertaining session on how to promote our 
businesses having regard to the aims and 
aspirations of the business leaders. Both 

presenters were very well received by all the 
delegates. 
 
MGI has been actively seeking to recruit high 
calibre quality firms in different regions 
throughout the world. We received 
presentations from the following three new 
members that have joined the association: 

·  Carter Backer Winter (CBW), London 
·  Dunsky Knobel Beltzer & Co. CPA, Israel 
·  MGI & Associados SROC, Lda, Portugal 

The new members are all exceptional 
businesses and will add significant strength to 
the worldwide association. We welcome the new 
members and look forward to a prosperous 
association with MGI. 
 
The last presentation of the day, and the one 
that we were all looking forward to the most, 
was by Pierre-Emmanuel Taittinger, from 
Champagne House of Taittinger. This is one guy 
with whom I would definitely consider swapping 
jobs. As the name suggests he is the head of the 
Taittinger family Champagne business. The 
business was founded in 1734 in Reims, France. 
The Taittinger Group is ranked in the top 250 
businesses in France. Pierre-Emmanuel has the 
wonderful job of promoting his business to the 
world which involves convincing people that 
they should drink more champagne. He certainly 
convinced me and the delegates! 
 
On the entertainment side of things, on our 
second night, we were lucky enough to enjoy a 
fabulous dinner of French cuisine at its best at 
the famous le Train Bleu at Gare de Lyon (aka 
the Blue the Train at the Lyon Train Station). On 
the last night our hosts arranged a dinner cruise 
on the beautiful river Seine. We were spoilt with 
great food, great wine, as well as with dancing 
girls doing the French cancan. Also seeing Paris 
at night from the Seine was a great experience 
enjoyed by all. 
 
Overall the 2009 MGI World Conference was 
great experience.  Thank you to all those at FCN 
and MGI World, that worked so hard to put the 
event together. 
 
Next year’s world conference will be in Cape 
Town, South Africa. 
 

Bon au revoir! 
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MGI PARTNER PROFILE 
 

 
 
Jill Howard 
MGI Auckland 
Director/ Principal 
 
Why did you decide to become an accountant?  
I was originally accepted for medical school, but 
then realised I may be studying for the next 
seven years. Without much consideration I 
chose a three year degree – business studies – 
originally majoring in computer science as I had 
received a government scholarship. After 
noticing that my fellow classmates were all of 
the socks and sandals brigade, I decided to 
move again and changed my major to 
accounting!  
 
If you were not an accountant what would have 
been your next career choice? Why? 
By default I could have been a doctor or a 
computer nerd! 
 
What do you like about your role? Why? 
I like the flexibility which has allowed me to have  
a career and a family concurrently. I also like the  
client contact. 
 
What do you not like about your role? Why? 
I despise timesheets. 
 
What one person would you like to invite to your 
place for a meal and why 
Michael Jackson – a complete fruit loop – but I 
guess its too late! 
 
If you were marooned on a desert island what one 
piece of music would you like to have with you and 
why? 

That’s a tricky one. My kids would tell you my 
ipod has the worst music on it of anyone in New 
Zealand! 
 
If you were marooned on a desert island what movie 
would you like to have with you and why? 
I could tell you what movie I wouldn’t take – a 
girlfriend and I went to see Bruno the other night 
– what a shocker! 
 
What book are you currently reading? 
A Cathy Kelly chick lit. I don’t tend to read 
anything too heavy or intellectual. 
 
What is your favourite past time outside work? 
We have a holiday house on an island just North 
of Auckland. I spend a lot of my weekends and 
holidays up there boating, walking and 
socialising with my friends and neighbours. 
 
If you could have any one or any business in the 
world as a client who would it be and why? 
Magda Szubanski – my kids love “Sharon”. She 
would be entertaining and I think her Jenny 
Craig stint is very brave and inspirational. 
 
What AFL/NRL team do you barrack for? 
Who? What? 
 
A DALLIANCE WITH DALI 
 
MGI Melbourne clients were invited to attend the 
first Salvador Dali retrospective ever to be staged in 
Australia at the National Gallery of Victoria (NGV). 
As the sixth exhibition in the Melbourne Winter 
Masterpieces series, Salvador Dali: Liquid Desire 
brought together more than 200 works in all media 
including painting, drawing, water colours, etchings, 
sculpture, jewellery, movies and photography.  
 
Around two hundred MGI Melbourne staff and 
clients had the opportunity of getting up close and 
personal with Dali. Following a black ant pattern 
stencilled on the floor of the various exhibit rooms, 
attendees were challenged by Dali’s artistic journey 
through various artistic approaches until his arrival 
as a leader of the Surrealist Movement.  
 
The gathering provided MGI Melbourne’s Managing 
Principal, Joff Macleod with an opportunity to 
acknowledge the support of clients, particularly in 
the challenging current economic climate. Sue 
Prestney, Principal, provided an update on MGI 
Melbourne’s activities for the last 12 months.  



 

Business Growth Advisors 5 

A dalliance with Dali cont’d 
While people pondered on the intellectual processes 
behind Dali’s lobster-handled telephones, melting 
pocket watches, and shoe-shaped hats, there was 
no denying everyone felt their dalliance with Dali 
was another successful MGI Melbourne function. 
 

 
 
The disintegration of the persistence of 
memory (1952 – 1954) 
 

IN A LEAGUE OF THEIR OWN 
 
The good ole Aussie backyard has been 
responsible for the birth of many great ideas, 
including the inspirational volunteer-based 
organisation called the ‘Backyard Football League 
Australia’.  
 
Against a background of the increasing stress levels 
and hardship felt amongst SA rural communities, 
the league was established two years ago. The 
League’s games are open to participants who do 
not play regular football, including some participants 
who are new to Australia: however the main aim of 
the League is to bring rural communities together for 
a fun day out.  
 
James Lang, MGI Adelaide, is League Secretary 
and one of the founding organisers.  
 
The League’s format is very simple, without any of 
the complexities of AFL fixtures and regular 
commitment. Local Carnival days are organised 
around team matches with as many as 8 teams 
participating on any one day. Crowd attendance at  
matches has varied from 800 to over 1500 people, 
with the largest crowd in attendance for the 2008 
Grand Final Day Carnival. 
 

The team names could only be found in Australia – 
The Mulga Valley Magpies, The Mundunnie Hill 
Dunnies and Canowie Cows. 
 
While these footy games help to bring the 
communities together, particularly in light of the 
impact of the drought and the GFC, they have also 
helped to raise much needed funds for local needs. 
To date the League has raised over $20,000. 
 
James who joined MGI Adelaide over 12 months 
ago is currently working full time as well as studying 
an accounting qualification part time. He still has 
time to take maintain the Backyard Football League 
website www.backyardfootyaustralia.com  
 
James says the League has further plans. “If any 
MGI staff member is interested in venturing down a 
similar path, our organisation is keen to expand the 
concept. We recently started a netball competition in 
Adelaide for socially isolated country girls. We are 
also looking into a social cricket carnival for later 
this summer. Our next football carnival is scheduled 
for Port Pirie, in the SA Spencer Gulf region, in 
2010.” 
 
Any staff interested in getting involved can contact 
James at MGI Adelaide on (08) 8272 6800. 

 

 
 
Grass Roots Football Carnival at Appila, South 
Australia 
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In a league of their own cont’d 
 

 
 
James Lang taking a well deserved breather 
 
A VIEW FROM THE TOP 
 
UK-based Andy Grout is the outgoing Chair of MGI. 
Andy works for the firm of Midgley Snelling situated 
in Weybridge and London where he is a Partner 
with responsibility for the firm’s international 
business. What follows is an interview with Andy 
about the history of MGI and his experience as the 
MGI Chair. 
 

 
 
Andy Grout  
   
MGI was established in 1947.  Can you briefly 
outline its history? 
The association was founded by Midgley 
Snelling, then Midgley Snelling & Co.   The first 
overseas developments were in Ghana and 

Nigeria in 1947, with the major increase in the 
growth taking place in the late 60’s and 70’s. 
 
The original connections were with Midgley 
Snelling & Co. in London with the name Midsnell 
being adopted in 1973 to reflect the increasing 
cross-relationship between members.  Midsnell 
was incorporated in February 1979 as a non-
trading central entity of the association in which 
all members participate equally. 
 
To reflect the international nature of the group 
the name was changed to Midsnell International 
in 1986.   The name was further changed to MGI 
in October 2000 with the object of raising the 
profile of the international association.  
 
How many firms are there currently in MGI?  
There are currently 156 members in MGI, 
representing 78 countries, (28 September 2009).    
 
Who is the newest member firm ?  
Our newest member, Vexillum Auditors 
Incorporated is located in the suburbs of 
Johannesburg. They have a turnover of just 
under AUS D 3million, 7 partners and a total 
staff and principals of 57. 
 
MGI is a membership run organisation. Can you 
briefly describe the organisational structure of MGI 
and how it operates? 
The success of the MGI’s organisation is 
founded on the goodwill of members who invest 
their personal time and efforts in the pursuit of 
all aspects of the association’s business.   The 
work and time committed by all members 
including the international and managing 
committees goes far beyond the results 
summarised in the international and managing 
committee minutes.   
 
MGI is defined by its 8 areas which are: Africa, 
Asia, Australasia, Europe, Latin America, Middle 
East, North America and UK and Ireland.    To 
reflect the different languages and cultures of 
Europe, there are  also 4 defined circles for this 
area: Eastern, German, Latin and Nordic.   
Depending on the size of fee earning business 
reported, each area, but not circles, has an area 
elected International Committee representative. 
Each international committee representative 
attends the International Committee  meetings 
which are held twice a year to discuss and  make 
decisions about the everyday business and  
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A view from the top cont’d 
future strategy of MGI.   The Managing 
Committee, consisting of three members, meets 
three times a year to carry out the decisions 
made by the International Committee.    
 
At the International and Managing Committee 
meetings in June 2009, a large portion of the 
committee’s time was spent discussing the 
future organisational structure of MGI. The 
meeting resulted in a one page strategic plan 
which, once adopted, will define the 
organisation of MGI for the next year. 
 
MGI recruited its first Executive Director in 
February 2008.   
 
Why do you think firms join MGI?  
We have spent considerable time researching 
the reasons why firms join MGI.   It is interesting  
to see the similarity in responses regardless of 
world location and size of business.   The top 
most priority for new members is their need to 
access the knowledge and resources of a global 
alliance to service their client demands both 
nationally and internationally.    
 
Fees are not a paramount issue but MGI prides 
itself in maintaining tight financial reins on its 
business.  This is reflected in the annual 
membership fees charged - a consideration 
often cited as an additional reason for joining 
MGI, although it is clear from the research that 
this is not the defining factor.  
 
And in words often quoted by Des Caulfield of 
MGI Adelaide – ‘leave members evaluating their 
membership not from perspective of affording to 
be members but rather from perspective of a not 
being able to afford NOT being members of 
MGI!’ 
 
International support in marketing and PR as 
well as the expansion of international contacts 
all feature as desirable benefits and a reason to 
join MGI as well as our excellent reputation and 
longevity as a successful and innovative 
association.   
 
What do you see as being the major advantage of 
being a part of the MGI association? 
Undoubtedly the single most important 
advantage of membership is the ability to fulfill 
the demands of clients with international 

operating companies or who have an 
international dimension to their business 
activities.  But there is much more.   On a 
personal note, I would like to add that 
membership of MGI has brought me into contact 
with other members from all over the world, 
people who have become trusted business 
associates and friends, enriching my life with 
cultural and worldly experiences which I might 
not have experienced without MGI.   
 
Why did you decide to take on the role of Chair for 
the Managing Committee? What are the 
responsibilities of this role? What other roles have 
you had for in relation to the management of MGI? 
Chairing is a key role. The chair is expected to 
provide leadership to the managing committee 
but should not dominate meetings. 
 
At Committee meetings the chair’s role is to 
ensure full communication and effective 
decision-making.  To communicate – start the 
meeting, set the scene, state the objectives; 
control – but not dominate, allow freedom of 
expression, keep to the agenda; co-ordinate – 
highlight areas of common agreement; compare 
– weigh up contributions impartially and finally 
to clarify by ensuring that everyone understands 
what is being discussed, explain any ‘jargon’, 
summarise 
 
I was previously the UK representative on the 
MGI International Committee from 1993 to 2004 
elected as Chairman from 2002 to 2004.  I was 
also Chair of MGI UK/Ireland for a number of 
years.  Since 2004 I have been  an active member 
of the MGI Managing Committee and was 
elected as Chair of MGI in October 2007.  
 
You have been the Chair of MGI for 2 years. What 
do you think are the biggest changes within MGI in 
this period of time? 
There has been a tremendous move toward 
business development which is fast becoming 
the most important aspect of  
being a member of MGI. At the beginning of my 
two-year term of office a new, very business 
oriented strategic plan was adopted by the 
membership.  Its mission statement, ‘the 
provision of relevant services and value for 
investment’ is among our core beliefs.   
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A view from the top cont’d 
One of the main aims of the strategic plan was 
to develop effective leadership. This has been 
achieved through the appointment of an 
executive director, which is ‘one small step for 
MGI and  a giant leap forward to MGI’s 
future development’. 
 
As someone with considerable experience in the 
profession what advice do you have for MGI 
Australasian accountants who are starting out on 
their careers? 
The profession has afforded me great 
opportunities with tremendous variety.   I have 
visited countries that I never expected to visit 
and met people, crossing all cultures that I 
should never have met otherwise.  Some of my 
meetings with people from different parts of the 
world have developed into long standing 
friendships.       
 
The world is now a much smaller and friendlier 
place to live in, thanks to the profession I chose 
and my involvement with MGI. 
 
Editor’s Note 
To find out more about the activities of MGI 
internationally visit http://mgiworld.com./ If you 
would like to access the member login area and you 
have not been given a username or password, or 
you cannot remember your username or password, 
then please contact Christine Greiser, MGI 
Australasia Marketing Co-ordinator on (03) 9521 
3000. 
 
In this issue, Michelle Vawdrey, MGI Melbourne 
talks about her time spent earlier this year working 
for Andy Grout’s firm, MGI Midgley Snelling, in the 
article entitled, I still call Australia home! 
 
HELP IN TESTING TIMES 
 
Written by Leissa Messer, Human Resources 
Manager, MGI Brisbane 
 
The MGI HR Australasian group recently trialled an 
initiative which uses our skilled resources nationally 
to support MGI staff undertaking their CA studies.  
 
In a trial involving the Perth and Brisbane offices, 
Silvia Caratti, Associate Director MGI Perth took 
Jacquii Reeves and Chantel Gardner, MGI Brisbane 
through a mock exam prior to their ‘real’ exam for 
the CA tax module. Silvia emailed the questions to 

Jacquii and Chantel who then undertook the exam 
in Brisbane and, on completion, emailed the 
answers back to Perth office.  They then 
communicated via skype (after some technical 
issues) with the Perth office and went through the 
answers.   
 
Jacquii and Chantel said with MGI Perth’s help they 
were well prepared for their exam.  They would 
recommend this type of pre-exam assistance and 
would appreciate help with other CA modules. Both 
Jacquii and Chantel have passed their CA module 
with flying colours. Congratulations! 
 
The next CA modules will be Management 
Accounting and Reporting and Financial Accounting 
and Reporting. If you are able to assist MGI’s CA 
students nationally, similar to the help provided by 
MGI Perth, please contact a member of the MGI HR 
Australasia group: 
 
Nick Watson – MGI North Queensland 
Leisa Messer – MGI Brisbane 
Elissa Davidson – MGI Sydney 
Anita Cooper – MGI Melbourne  
Wendy Holmes – MGI Adelaide 
Silvia Caratti – MGI Perth  
 

 
 
(left – right): Jacquii Reeves, Chantel Gardner, MG I 
Brisbane  
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ALL IN THE FAMILY 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
MGI is proud to again be sponsoring the MGI 
Australian Family and Private Business Survey.  
Undertaken by the RMIT University based in 
Melbourne, this will be the seventh in the series.  
 
Over the years this survey has been become an 
authoritative resource in the field of family and 
privately-owned business research; each new study 
adding new and important findings to the knowledge 
about what makes this vital segment of the 
Australian economy tick. The MGI Family and 
Private Business Survey is the longest running 
longitudinal study of its type in Australia.  
 
Each survey in the series has focussed on different 
issues impacting Australian family and private 
businesses. There will be over 5,000 business 
around Australia invited to participate. This 
particular survey will investigate the levels of 
awareness of these businesses of effective 
management and governance practices, how ready 
they are for the introduction of the Federal 
Government’s Carbon Pollution Reduction Scheme 
(CPRS) and how these businesses have weathered 
the impact of the Global Financial Crisis. 
 
The results of the survey will be aggregated into a 
report which will be made available for public use in 
early 2010. As with previous surveys, the results will 
also be reported in academic and professional 
publications. 
 
The MGI Australasian Executive is looking forward 
to working closely with RMIT on developing a 

promotional programme based on the outcomes of 
the survey. “The 2010 Survey will be an important 
element in building our business growth advisor 
marketing strategy,” said Mal Di Giulio, MGI 
Australasia’s Executive Chairman.  
 
MGI firms have also selected specific clients and 
invited them to participate in this landmark research. 
 
Copies of the MGI 2006 Family and Private 
Business Survey can be viewed online at the  
following URL: 
http://www.mgiaust.com/publications/MGI%20Surve
y%20book.pdf 
 
THE FUTURE LOOKS BRIGHT 
 
Despite the terrible weather conditions that almost 
caused the closure of the Gold Coast Airport, the 
Future Leaders Conference still went ahead on 22 
and 23rd May. Aimed at enhancing the management 
and business skills of the fifteen MGI Australasian 
future leaders who attended, the conference was 
facilitated by Chris Whitecross, Arrowdynamics, 
http://www.arrowdynamics.com.au/profile.html 
 
Chris, who is an old friend of MGI’s, having now 
facilitated four Future Leader conferences, covered 
a wide range of topics in the one and half days: 
dealing with different personalities, brainstorming 
techniques, the leadership performance matrix and 
how to communicate with partners and staff.   
 
Jason Turner, Accountant, MGI Adelaide said, 
“Overall, I found the combination of Chris’ seminar, 
together with the social activities with the other MGI 
staff from around the country, really helped me to 
grasp the bigger picture about what is happening 
here at MGI. Jason continued, “It was only by 
escaping the daily routine of the office that I could 
really take a step back and look at the big picture.” 
 
Aaron Davis, Senior Client Advisor, MGI Brisbane 
also found the conference material very relevant to 
his career development. “The transition to a 
managerial role, particularly if you are promoted 
internally can present some challenges to new 
leaders as they strive to find their place within the 
social structure of the firm. The challenge for new 
leaders is finding the right balance to ensure 
organisational goals and objectives are continually 
achieved while maintaining and developing good  
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The future looks bright cont’d 
working relationships with your team members.”  
Although Aaron has had the opportunity to develop 
his management skills in other roles prior to joining 
MGI, he still found Chris’ sessions to be very 
valuable. “Chris’ ideas are fantastic and will help me 
with my technique for future managerial roles,” said 
Aaron 
 
MGI North Queensland was represented by Alicia 
Bimrose, Accountant. Alicia said, “the conference 
was an all round great two days. I was very happy 
to be part of it!” 
 
Poonam Schmetz is an Assistant Manager with MGI 
Perth where she currently manages 8 staff. 
“Meeting with the other MGI Managers was really 
fantastic. We realised that most of us in similar roles 
have encountered similar issues and problems.”  
 
The attendees appreciated the opportunity of 
meeting with new like-minded MGI people from 
around Australasia, with everyone very reluctant to 
return to their homes at the end of the conference.  
 

 
 
(left – right): Kitty Chung, MGI Brisbane, Jason 
Turner, MGI Adelaide, Sandra Cao, MGI New Zealand, 
Nicole Sawyer, MGI Brisbane, and Marc Dollow, MGI 
Perth 
 

 
 
(left – right): Jennifer Vi, MGI Melbourne, Michell e 
Etherden, MGI Brisbane, Graeme Anstey, MGI Perth, 
Elissa Davidson, MGI Sydney, and Sheryl Wilson, 
MGI Melbourne 
 
BUT I STILL CALL AUSTRALIA HOME! 
 
Written by Michelle Vawdrey, Senior 
Accountant, MGI Melbourne 
 
Michelle Vawdrey joined MGI Melbourne in 
February 2006. She completed her CA qualifications 
in November 2008 and is now employed as a Senior 
Accountant. Michelle was seconded to MGI Midley 
Snelling earlier this year.  
 
After qualifying as a chartered accountant I took 
the opportunity to join the team at MGI Midgley 
Snelling in the UK… and to do a little bit of 
travelling at the same time! 
 
In my first year at MGI Melbourne, my manager, 
Fiona Ward, mentioned that she thought 
secondment would be a great opportunity for 
me. That stuck in my mind, and as I approached 
the end of my  Chartered Accountants 
Program, I discussed the idea with Sue 
Prestney, a Principal at MGI Melbourne. She 
helped me get the position at MGI Midgley 
Snelling in the Weybridge. 
 
So, from 5 January to 29 May this year, I worked 
at MGI Midgley Snelling. While there, I worked 
mainly in audit and in accounts preparation, 
similar to the work I do in Melbourne but with a 
few differences. The main one being that most 
of the clients I worked on at MGI Midgley  
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Snelling were foreign owned… I’d never had to 
prepare accounts based on a trial balance 
written in French before! 
 
Arriving in the UK, I knew no one, but with the 
help of fantastic colleagues, I quickly settled in 
and made the most of living in the England by 
exploring as much of the UK and Europe as I 
could.  
 
I would definitely recommend similar 
secondments to other MGI firms. It is a great 
experience. Going to a different country, 
working in a different office, meeting and 
working with different people – you don’t get an 
opportunity like that very often. 
 

 
 
Michelle Vawdrey at her MGI Melbourne desk  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

IMPORTANT DATES 2010 
 

·  Future Leaders Conference , 19 – 20 
February, Coogee Beach, Crowne Plaza 

 
·  Managers Conference , 18 – 20 March, 

Adelaide 
 

·  Australasian AGM , 19 – 21 May, Darwin, 
SkyCity 

 
·  Tax Intensive , July, Gold Coast 

 
·  International AGM , 13 – 15 October, Cape 

Town, South Africa 
 

 
Editor’s Note 
If you would like to provide any feedback or 
ideas for further articles, please contact 
Christine Greiser: 
T (03) 9521 3000 
E christine.greiser@mgimelb.com.au 

 


