People Buy
People — But Will
They Buy You?

Secrets of Successful Lead Generation
on LinkedIn

PHILIP CALVERT




Quiz question
at the end...!

How To

. .:Succeed
With
Linkedin

. Tips, Tricks & Connection
»’?E:SCrupts Every LinkedIn
~“Memb Needs G

Philip Calv\ert

Send your answer to
philip@philipcalvert.com
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“Philin, what do
you plan to do
for a living?”
















Ernest Charles
Prudence




IN THIS HOUSE
JOHN LOGIE

BAIRD
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THE THREE MOST
EFFECTIVE
FORMS OF LEAD

GENERATION FOR
PROFESSIONAL
SERVICE
PROVIDERS




1.

ﬂmm

Referrals




2.

“The single most effective
form of lead generation
for professional service
providers”

Seminars




Your website

“The most ineffective form of lead
generation for professional service
providers...”









Stop wasting
time!




LinkedIn before the Internet

AN NO WORK F(
3 MONTHS
BUT | ONLY WANT
ONE JOB




What is
LinkedIn?




What is
LinkedIn?

e Job site

Networking platform
Blogging platform
Social Network
Marketing tool

Instant messaging
service

Corporate PR site

News service

Lead generation tool

Learning centre

Classified ads service

Salary comparison
service

e Sales tool
* Rolodex

e Search engine



Lead generation tool

What iS * Job site

: Networking platform
P
LI N ked | n: Blogging platform

Learning centre

Classified ads service

Salary comparison
service

Social Network

Marketing tool
e Sales tool

Instant messaging
service * Rolodex

Corporate PR site (Search enginD

News service







It’s all about
the
technology




It’s all about
the
technology




't’s all about Technique




How we used to do Marketing in 2002
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Shift from
Social Media
to Socia
Networking




UK Internet visits to Social Networks and Search Engines
14.0% ~

12.0% d ] 11 .88%

10.0% ~

8.0% -

6.0%

1 l v 1 Ll " Ll I e, 1

May Sep Jan May Sep Jan May Sep Jan May
‘07 ‘07 ‘08 ‘08 ‘08 ‘09 '09 ‘09 10 10

1 Ll

M Computers and Internet - Search Engines
M Computers and Internet - Social Networking and Forums

Monthly market share in 'All Categories', measured by visits, basad on UK
usage.
Created: 03/06/2010. © Copyright 1996-2010 Hitwige Pty.

: Experian Hi
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If you're on
LinkedIn,
you're

marketing
vourself
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It all starts with LinkedIn Search

Profile

» Keywords
Activity
Hashtags




It all starts with LinkedIn Search

Profile (
_ » Keywords _ » [ = i\é
Activity Llnk A

Hashtags



Profile
Keywords
— 2 Activi -
ctivity

Hashtags

|
/ Linkedlrp Members




Profile
Keywords
Activity
Hashtags

\ Connect

Communicate

— B




Profile
Keywords
— 2 Activi
ctivity
Hashtags

Connect

@ Communicate
\ Coffee




Profile
Keywords
— 2 Activi -
ctivity
Hashtags

Connect

@ Communicate
\ Coffee .2,

”ﬂ




Does your profile page...”? Linked m

Capture Empathise with Communicate Encourage a

attention your visitor’s in a tone unnecessary clear, desirable
immediately problems unique to you jargon action




People buy
people
5 O A
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Profile visits =

Enquiries

Visit-to-Lead Conversion Rate

LinkedIn Best Social Network for
Lead Generation

2.74%

Twitter Facebook LinkedIn

This study by HubSpot.com included 5,198 B2B and B2C businesses. H U bs p% t



How has LinkedIn helped you?

Research people & companies (75.8%)
Reconnect with past associates/colleagues

Build relationships with people who could influence
potential customers

Increase effectiveness of face-to-face networking
Build relationships with prospects

Improved branding/marketing presence

Discover job opportunities

Generate real business opportunities

Source: power+formula



2

0%

% Of Respondets Who Use Each So<ial Netwark For The Following ...

LinkedIn Is Preferred By A Wide Margin For
Professional Social Media Activities

7%

Bl INTELLIGENCE

a2k A%
3%
3% -
2
- 17%
1% 1% L% - 1% 11%
% Hﬂ-"‘il % T 1% .
5% 5%,

Making Imiprowingg The Building My  Cultivating Client Expanding by Enhancing Thought
Profesziomal Efechveness OF Brard Identify Prospects Professional Current Client Leadership In by
Comnections hy Referral Enowledge Relationships Furid

Heftwark

B Linkedin ™ Facebook ™ Twitter ™ Google+

Sourge: Cogenr Revearch, (mkeain, LS, Casade



Three core themes & ten
core elements



Personal

Corporate

Connecting other
people

Three core

Building your own
network

themes...

Learning

Sharing




Ten core
elements of

LinkedIn

Personal page

Company page
* Showcase page(s)

Groups

Content
e SlideShare

Contacts
* Universities
* ProFinder
e Salaries
* Messaging

Jobs
Advertising
Sales solutions
Volunteering

Learning



* Personal page
* Company page

* Showcase page(s)
* Groups

* Content
e SlideShare

Ten core + Contacts
elements of * Universities L S

* ProFinder

|_| N ked | N e Salaries

* Messaging

* Jobs
* Advertising
e Sales solutions

* Volunteering

* Learning



1) Have a plan




What is your LinkedIn plan?

WHAT are you HOW are you
trying to measuring
achieve? results?

WHY are you
on LinkedIn?



My |_| N (ed | N e Speaking & training business
Objectives
and Strategy

e Be visible where my clients & targets are

Create

e Create conversations

Drive specific types of people off LinkedIn

e Meeting planners & conference organisers
e Financial Advisers

e Speakers, Coaches & Consultants

e School Careers Leads




2) Profile pages




The single biggest mistake
orofessional advisers make on

LinkedIn is...




Not fully completing
their profile



“Users with complete Profiles are
40 times more likely to receive

opportunities through LinkedIn”.




Other key
mistakes are...

* Not including contact
information

* Not engaging with other
people and their content

* Forgetting that ‘people
buy people’




Fully complete
your profile -
Sections

Name
Photos — profile and banner

Contact incl. IM, phone, email &
birthday

Headline

Websites & Twitter

Posts & Activity

Summary

Current Experience
Current Experience Details
Past Experience

Past Experience Details

Education

Education Details

* Volunteer Experiences &

Causes

Skills

Certifications
Courses

Honours & Awards
Projects
Publications
Recommendations

Groups






The profile test...






















“Specialties: Exceptionally good with
sarcastic, smart ass remarks.”

“Able to sit in my chair for extended
periods of time without numbness or fatigue.”

“Invented the 2 hour lunch break, which has been
adapted by sales slackers everywhere.”

“Attempted to train dealer staff until | realized
most were too stupid to accept the training. Once |
realized that fact, | would just take them to lunch.”




I”

“Sometimes | make a sales cal

“Went to lunch a lot.”

“Sat on my chair and bitched at sales reps.”

“Completed a lot of BS reports for corporate
office. Because | had to.”

“Talked on the phone and hung out. Took
credit for others accomplishments.”



What's on your profile page? LinkEdmu

* Creative .
I * Dynamic
* Organisationa .
&  Motivated
e Effective .
* [nnovative

* Extensive experience e Passionate

* Track record * Problem solving

* Strategic .« Expert

* Proven sales professional : L. :
P * Exceptional communication skills

* Leadership



Suggestions to Improve

* First person e Customer first in mind

* Start punchy e Assertive & direct

* Stories * Personality

* Smart punctuation e Include media

* Start with sorlT)ethipg. » Make points through visuals
recognisable “Music is my or presentations

first love”



More advanced: Use attention-grabbing copy
with a question...

“Do you suffer from chronic elbow pain?”

Then show that you have the answer:

“Stop the agony now!”



Your profile is not your
resume. [t's your
online reputation.

Use it to demonstrate
the value you bring.










What keywords do you want to be found for?

Location: London, Budapest, Prague



Personalised URL www.linkedin.com/in/saleskeynotespeaker

Ph|||p Calvert Y philipcalvert.com
Are You Looking For A High Content, LinkedIn Expert & {2] see contactinfo
Profit-Producing Sales Speaker For Your Next Conference Or O oo a0

Event?



Personalised URL www.linkedin.com/infsaleskeynotespeaker

Phlllp Ca|Ve rt Y philipcalvert.com

Are You Looking For A High Content, LinkedIn Expert & {2] see contactinfo
Profit-Producing Sales Speaker For Your Next Conference Or
Event?

&: See connections (500+)

l ArnAAarn HinitaeAd VimAaAAm
naocn, uni '_:’L’ N UaC



Keywords in your headline

Phlllp Ca|Ve rt Y philipcalvert.com

Profit-Producing Sales Speaker For Your Next Conference Or

Event?

Are You Looking For A High Content, LinkedIn Expert & {2] see contactinfo
&: See connections (500+)

 ArnAdarn inidaAd VinAadAAr
LONAOoN, united Kimngadadco



Keywords in

your name?

Jeremy Squibb[FinanciaI Life PIanner] 1st woiz S

Head Of Life Planning at Serenity Financial Planning Ltd

University of Surrey
Helston, Cornwall, United Kingdom

B See contact info

SERENITY FINANCIAL PLANNING At Serenity Financial Planning we have a clear vision of what financial
planning really should look like. We know it's about your whole life - not just your money. We build your
financial plan around your life, your goals and ambitions. We encourage you to dream big and the...



Current Experience

Experience
T
Professional Speaker, LinkedIn Expert & Trainer for Audiences who want More Sales
@ from Linkedin
Philip Cabsart e
philipcalvert.com
Jan 2009 - Present = 9 yrs 5 mos
London, Singapore, Ireland, Spain, Portugal, USA, India, Germany, South Africa
Want to learn proven ways to get more leads and customers from LinkedIn? Where yOU are
—

working now

Highly experienced trainer and keynote speaker on The New World of Sales’ at large conferences -
inspiring wider adoption of Linkedln, Social Media and Content Marketing in the sales process.

| work internationally - speaking. coaching and training sales people, CEOs, Customer Service &
Leadership teams how to boost personal impact and prezent themselves more effectively with
Linkedln and 5ocial Media in the New World of 5ales:

Clients include:



Current Activity

Experience
T
Professional Speaker, LinkedIn Expert & Trainer for Audiences who want More Sales
¢ from Linkedin
- philipcalvert.com
Jan 2009 - Present = 9 yrs 5 mos
London, Singapore, Ireland, Spain, Portugal, USA, India, Germany, South Africa
Want to learn proven ways to get more leads and customers from LinkedIn? What you are

doing now

Highly experienced trainer and keynote speaker on The New World of Sales’ at large conferences -
inspiring wider adoption of Linkedln, Social Media and Content Marketing in the sales process.

| work internationally - speaking. coaching and training sales people, CEOs, Customer Service &
Leadership teams how to boost personal impact and prezent themselves more effectively with
Linkedln and 5ocial Media in the New World of 5ales:

Clients include:



Professional Speaker, Social Media Speaker, Keynote Speaker, LinkedIn Expert

Philip Calvert | Client Alexander Forbes Investments
A S O rt Oct 2017 - Oct 2017 = 1 mo

Johannesburg Area, South Africa

[ ]
te r |’ I l C ‘ I e n t Keynote speaker at Alexander Forbes IFA Symposium 2017

Media (1)

activity

Keynote Speaker




Social Media Speaker, Social Media Training, Keynote Speaker
Philip Calvert | International Conference on Tourism Technology - India

' Jun 2017 = Jun 2017 =« 1 mo

India

Keynote speaker on Social Media in Tourism

Media (1)

Keynote Speaker on Social Media



Social Media Training, Social Media Speaker, LinkedIn Expert
Philip Calvert | Client Volvo Cars UK

Apr 2016 — Apr 2016 = 1 mo

London, United Kingdom

Social Media and LinkedIn training for Volvo Fleet managers

Social Media Speaker, Social Media Training, Professional Speaker, Keynote Speaker
Philip Calvert | Client Maserati

Nov 2014 — Nov 20714 = 1 mo

London, United Kingdom

Social Media training for Maserati Fleet Sales

Social Media Speaker, Keynote Speaker, Social Media Training, LinkedIn Training
Philip Calvert | Client Santander Corporate & Commercial Banking

Apr 2013 - Apr 2013 = 1 mo

Manchester, United Kingdom

Social Media training for Santander commercial bankers



How to display Philip Calvert
your website

Contact Info

m Your Profile

linkedin.com/in/saleskeynotespeaker

& Websites

philipcalvert.com (Book me to speak at your event)
amazon.co.uk/shop/philipcalvert (My books on Amazon)

linkedin-marketing-secrets.mn.co (Learn LinkedIn’s secrets)

&, Phone
+44 (0)7773 359619 (Work)

@ Address

London



Website URL

‘ philipcalvert.com ‘ ‘ Other - ‘

Type (Other)

‘ Book me to speak at your event ‘

Remove website




Show your Birthday

Birthday

MNovember v ‘ ‘ 13 v

@ Birthday visible to: Your network



~_ Public Profile badge

Fromote your profile by adding a badge to
your blog, online resume, or website

°romote your
orofile elsewhere

Create a badge |




Promote your profile

http://bit.ly/ProfileBadge

[ ‘st Linked [

(160x33)

[ my Linked E profile J

(160x33)

[ Yiew my profile on Linhedﬂ ]

(160x25)

=a href="http://uk linkedin.com/in/socialmediaspeaker’=
<img

src="http:/fwww linkedin_.com/imgfwebproma/btn_viewmy_160x33 png"
width="16MN" hainht="73" hardar="N1" alt="Vaw Philin Calart's seafila nn

=a href="http:/fuk_linkedin.com/in/socialmediaspeaker”=

<img

src="http:{fwww_linkedin.com/img/webproma/btn_myprofile_160:33.png"

et ="1EN" haiakt="3" hardar="N" alk—="%fimm Dhilin T alunit’s seafila an

=a href="http://uk_linkedin.com/in/socialmediaspeaker”>

<img
src="http:/fwww linkedin.com/imgfwebpromo/btn_viewmy 160x25 png"
wirdth="168N" hainkht="28" hardar="N" alt="%icw Philin M alwart's ~nrafila an

m| E m| »

1

b

ml s

1



Hide distractions



Hide distractions

N

Tom Desborough - 2nd

Serenity Financial Planning
Ltd

Wellington School

Financial Planner at Serenity Financial Planning B
London, United Kingdom E|

See contact info

‘ Message H More... ‘ ;E-E. 500+ connections

My calling to financial planning came from an innate and deep desire to help serve the lives of others. As
a financial planner | help people think about, and put into words, what they really want to do with their
lives and assist them in making good decisions with their money so that they are in the best position to ...




People Also Viewed

Hide distractions

>

Tom Desboro « 2nd

Serenity Financial Planning
Ltd

Wellington School

Financial Planner at Serenity Financial Planning B
London, United Kingdom E|

See contact info

‘ Message H More... ‘ ;E-E. 500+ connections

My calling to financial planning came from an innate and deep desire to help serve the lives of others. As
a financial planner | help people think about, and put into words, what they really want to do with their
lives and assist them in making good decisions with their money so that they are in the best position to ...




People Also Viewed

Hide competitors!

Serenity Financial Planning

Tom Desborough - 2nd »

Wellington School
London, United Kingdom

Financial Planner at Serenity Financial Planning E

See contact info
‘ Message H More... ‘ ;E-E. 500+ connections

=
bk
-

My calling to financial planning came from an innate and deep desire to help serve the lives of others. As ¥

»
lives and assist them in making good decisions with their money so that they are in the best position to ... E

3
. Q
W %
3

.

a financial planner | help people think about, and put into words, what they really want to do with their

Sandy McPherson - 2nd
Financial Planner at Menzies Wealth
Management Ltd

Tina Weeks - 1st

Financial Planner, Financial Life Planner,
IFA, Financial Planning at Serenity
Financial Planning

Liam Butchers DipPFS - 2nd
Independent Financial Adviser/ Partner
at Continuum (Financial Services) LLP

David Gooding - 2nd
Wealth Manager at Irwin Mitchell Asset
Management

ANTHONY EPPS - 2nd
FINANCIAL ADVISOR at ONE2ONE
FINANCIAL ADVICE LIMITED

Alex Shields - 2nd
Chartered Financial Planner

Adam Jarrett APFS - 2nd
Chartered Financial Planner



Hide your competitors from your profile

Viewers of this profile also viewed

Choose whether or not this feature appears when people view your profile

Should we display “Viewers of this profile also viewed” box on your Profile
page?

Mo | -
-




Caroline Keegan APFS, CFPCM has a new photo.

Have a great

photo

Like (1) + Comment (1) * 34m ago
You

E Philip Calvert Great photo Caroline

16m ago




Profiles with photos are 11x more likely to be
viewed

Combined increase in
views of 69% over two
weeks.

Source: facetheworldirl.com




FRIENDLY and
PROFESSIONAL




Emma Rhodes has a new photo.

"1 Adam Warburton has a new photo.

Like «+ Comment * Shago

Like (1) + Comment * 1h ago

Antoaneta Basarbolieva



Adam Wal
Recruitment Of
Queensland, Auste

W Relationship M Contact Info

Background

E Summary

The Maranoa region is located in south west Queensland approximately 460km west of Brisbane.
Covering an area of 58.830km2 and home to approximately 13.000 people, the region maintains a proud



Andy Hershey

Technology assistant
Greater Chicago Area E-Learning

Chicago Public Schools, Wes
=ducation  Westwood Community Collec

4_'-4_-41




Bart Rylander
Senior Electrical Engineer, US -
Portland, Oregon Area Defense & Spa

US Army Corps of Engineers
Previous University of Portland
cducation  Lewis & Clark Law School

Send Bart InMail =

e







e e - ==




Frank Parsons
Head of Distribution at AXA We

Bristol. United Kingdom Financial Sel

Current AXA Wealth International

Previous AXA Winterthur, AXA Wealth
Management

cducation  Reading University

:

_—____—_——————J




Vince Smith-Hughes
= Head of Business Development &
Norwich, United Kingdom Financial Serv

Current Prudential Assurance
Previous  AIG, Winterthur, Clerical Medical




Edward Fairey APFS

Chartered Financial Planner, Fairey Al
Limited
London, United Kingdom Financial Services

Current Fairey Associates Limited
—ducation  University of Wales. Aberystwyth

Accept invitation send Edward InMa







Father Christmas

Makin' a list, checkin' it twice
Finland | Logistics and Supply Chain

North Pole Industries Inc.
St Nicholas School

Send Father InMail




Father Christmas

Makin' a list. checkin' it twice

U Tovs

wooden toys and met.
+ Join




Darren Hall
Principal at SDG Hall Financial Set

Hornchurch, Greater London, United Kingd

SDG Hall Financial Services

Reliance Mutual Insurance Sociel
Friendly Society, United House

Sanders Drapers school




Sy g
e
L




If you do have a
distinctive photograph,
add some relevance
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Hfluencer

m LinkedIn

Jeff Weiner « 2nd
n The Wharton School

CEO at LinkedIn

: e
San Francisco Bay Area {2] see contactinfo




@fluencer

- Uber

Dara Khosrowshahi - 3rd
. Brown University

CEO at Uber

San Francisco Bay Area {1] see contact info




Melanie Sweet - 2nd G Google
Head of Strategy at Google Swinburne Uni
Technology

New York, New York

See contact inf




Confident or

Competent?




Trustworthiness



Add media to

yvour profile

Phlllp Calvert _*_ philipcalvert.com
Are You Looking For A High Content, LinkedIn Expert & {2] see contactinfo
Profit-Producing Sales Speaker For Your Next Conference Or S8 see connections (500+)
Event?

ondon, United Kingdom

Add profile section «

* | show your Team or Conference audience how to get more of the Customers they really want through
LinkedIn * | help IFAs, Financial Advisers & Financial Planners to market their expertise online & attract
the clients they really want x | teach Sales Professionals Powerful & Proven Presentation Skills that Win ...

- =
=T
=
: vl
w B~ P




Add media to

yvour profile

Phlllp Calvert _*_ philipcalvert.com
Are You Looking For A High Content, LinkedIn Expert & {2] see contactinfo
Profit-Producing Sales Speaker For Your Next Conference Or S8 see connections (500+)
Event?

ondon, United Kingdom

Add profile section «

* | show your Team or Conference audience how to get more of the Customers they really want through
LinkedIn * | help IFAs, Financial Advisers & Financial Planners to market their expertise online & attract
the clients they really want x | teach Sales Professionals Powerful & Proven Presentation Skills that Win ...



How often people viewed you

9 8 2 profile views

223 1

20 4

Aug 18

Sep 15

Oct 13



@ SUMMARY

« Social Metwork Founder

+ Social Media Sales Strateqy Speaker

« Professional Speaker & trainer on how to increase sales through Linkedin
+ Social Media specialist for regulated and professional services businesses
+ Keynote Social Media speaker at large sales conferences

Many businesses still stand paralysed and perplexed at how to increase sales with Social Media. They
feel anxious and agitated that the digital world is moving on without them, citing countless excuses wh
"it can't work for them”.

Wy job is to speak at conferences - to clarify, inspire, excite and motivate them to embrace the ch
they need to make to thrive through creative use of Social Media.

Hello, I'm Philip Calvert - a specialist Social Media sales strategy speaker helping sales gfftessionals

Philip Calvert speaking at an Philip Calvert speaking at large Philip featured in
industry conference company conference TimedBusiness



How often people viewed you

9 8 2 profile views

223 1

Aug 18

Sep 15

Oct 13



Add

Infographics

CREDIT REPORT 101

A SIMPLE GUIDE TO BUILDING YOUR SCORE

Credit history can determine whether you get a good

job, a decent apartment, a deal on your cell phone
and reasonable rates on insurance.

(1)

If you're just starting out, you have a once-in-a-lifetime
opportunity to build a credit history the right way. Here's
what to do and what to avoid...

Equifax Somebod,
Check Your Credrt Report $1295/month You're entitled to Can you have e’ omation
Crednremamnedmmeywr Experian a free annual look a credit report %‘dmm%ﬂm
a three-digit nu —_ tyour reports r
Fetlendast tpealy use o Ge, —, | Stssinon TomAmECredt g hodests | Drooghacieatbureau
your creditworthiness ) Trans Union Reportgom. _ oyt Maybe. mistake or because of
= §% F“E iy identity theft
b4 = %
up your
(3) (2) P
The important factors :
Whether youpayyour  Understand eridors seq bank Establish
% Pron e the basics of ?‘i'&?'% as signs ar‘:gﬁf{r‘:ﬂgs
%‘ mm you credit scoring { osciile

&

\Ca(p
c}”’b\ $§ Set un autumnc
S payments or reminder o, r credit
&S g systems s0 '{I.'g youre  gq bwnm 30%
ES o o &ur credit Iimls

(4)

"Borrow"
your bilin another's 619 or lower,
full each month. record

= = = = Average US Credit Scoreis 678  Check their record before you borrow | >

(5)

Convert '; a gid Py Apply foz
Be reported to unsec e a o anial a
i after 12 to 18 months and a low annu
al mm. of on-time payments. fee. credit card
(e ﬂ‘.‘i"&"’> u—-
(@)
1
o '
Opening a slew of credit @ @
mr"&"&f;m Get a store card M$ &r{nﬁaf:ﬂ fiet an
make you look One or two of these scores as a bank card installment
hg ma oy cards’s enough. mv t loan installment accounts .
“,‘ m,n]'),' i e best (auto loans, Use revolving
= mmes 2 loans, mortgages). accounts lightly
but regularly

&K pay on Time, Wipe Out Debt, Raise Credit Score”

If you don't like what you see, can you improve your score?
Yes, Fortunately, scoring models put more emphasis on
the present than the past. So with everyblllyoupayon time
and every debt you wipe out, your score will rise.

© 2010 YourWealthPuzzle.com



Header Image — Branding Opportunity




F‘H l G . . - !
=8 ‘\\ 1= “ |1

THROUGH SPEAKING | TEACH SALES & ﬁ? LE HOW
'& “ON AG

TO WIN HEARTS, MINDS & SALES ONL ang LINKEDIN
| LINKEDIN LEAD GENERATION EXPERT | PRESENTATION SKILLS COACH | PROEFS ONAf SPFAK!’R

Phlllp Calvert ,  PhilipCalvert.com

International Conference...



Financial Education Podcasts and Videos

Pete Matthew e 15t | Jacksons Wealth

Management



Upload photos to LinkedIn via mobile



About/Summary Section



Tell a story, but be brief

Ph|||p Calvert _% philipcalvert.com

Are You Looking For A High Content, LinkedIn Expert & 2] see contact info

ErDﬁ;Pmducmg Sales Speaker For Your Next Conference Or A8 see connections (5004)
vent?

London, United Kingdom

Add profile section ‘ More... ‘

* | show your Team or Conference audience how to get more of the Customers they really want through

LinkedIn
* | help IFAs, Financial Advisers & Financial Planners to market their expertise online & attract the clients

they really want
* | teach Sales Professionals Powerful & Proven Presentation Skills that Win more Customers




) summary Neat layout
Erihr:ﬂgﬁﬁ;hpiisa@gmail_mm WithOUt Waffl e

- mobile: 602-370-4840

WHO | AM:
m Program/Project Manager with 33+ years experience
m Energy Efficiency Advocate

WHAT | HAVE DONE:

m Delivered results for numerous & diverse high profile programs & projects in varying complexity.
m Authored / co-authored articles in various PM publications, e-newsletters, websites, & blogs.

m Become one of the most recommended & connected program/project managers on Linkedin.

m Mentored 100's of Project/Program Mgrs in obtaining certifications & credentials.

m Applied my PM expertise in Green PM, Solar, & residential energy efficiency.

LINKEDIN GROUPS | MANAGE/CO-MANAGE:

m Green Project Management
<http://www_linkedin_.com/groups/Green-Project-Management-367 1446/about=
m Green Project Managers
=http/fww_linkedin.com/groups/Green-Project-Managers-3979849/about>

m Green Program Managers (sub-group)
<http./fAwww_linkedin_.com/groups/Green-Program-Managers-2590662/about=
m GPMG Accreditation Board (sub-Group)



Summary

!
SERENITY FINANCIAL PLANNING Q
At Serenity Financial Planning we have a clear vision of what financial planning really should look

like. It's new, exciting and different from other IFA {Independent Financial Adviser) and financial

planning firms you may have met. é
It's about your whole life - not just your money. Your money is the tool to enable you to live the life you

want. We encourage you to dream big and then stick with you on your journey to making your

dreams reality.

We base your financial plan around your life, your goals and ambitions. Through our life planning
technigues we can even help you figure out what your goals are.

We help and guide you on every aspect of your financial and life planning; from managing your daily
budget through to designing and monitoring your investment portfolio. Everyone is different, we
understand and respect that.

Our approach is revolutionary. We treat you as an individual and give you the time and environment
to explore what Is important to you. Only when we know what is important to you can we put in place
a financial plan to achieve your life's goals and ambitions.

That's why we call it Financial Life Planning.




Summary

!
SERENITY FINANCIAL PLANNING Q
At Serenity Financial Planning we have a clear vision of what financial planning really should look

like. It's new, exciting and different from other IFA (Independent Financial Adviser) and financial

planning firms you may have met. é
It's about your whole life - not just your money. Your money is the tool to enable you to live the life you

want. We encourage you to dream big and then stick with you on your journey to making your

dreams reality.

We base your financial plan around your life, your goals and ambitions. Through our life planning
technigues we can even help you figure out what your goals are.

We help and guide you on every aspect of your financial and life planning; from managing your daily
budget through to designing and monitoring your investment partfolio. Everyone is different, we
understand and respect that.

Our approach is revolutionary. We treat you as an individual and give you the time and environment
to explore what Is important to you. Only when we know what is important to you can we put in place
a financial plan to achieve your life's goals and ambitions.

That's why we call it Financial Life Planning.




Volunteer and Causes



Volunteer
& Causes

Show you care — use your skills to
make a positive impact

* Can make the difference when networking,
pitching for business or looking for a job

e Use social issues as a differentiator




Environment
Health

Options to * Animal welfare
highlight on

e Arts & Culture

Jour prof”e e Children  Human Rights
* Civil rights & Social * Politics
action * Poverty Alleviation
* Disaster & _ * Science &
Humanitarian relief technology

* Economic
Empowerment

Social Services

e Education




Volunteer Experience

Event Director /
Cranleigh parkrun

Oct 2014 - Jan 2016 + 1 yrd mos
Health

Founding Event Director of Cranleigh parkrun, responsible for 67 events with an average of 50
runners a wesk, over 3,000 runs and 17.000km of runs completed.

Chairman /

Cranleigh in Bloom
Sep 2015 — Present = 2 yrs 10 mos
Environment

Cranleigh in Bloom is a voluntary community organisation with the goal of promoting civic pride,
encouraging people to get involved in their community and bringing together various groups of
people. As chairman of Cranleigh in Bloom, | led the team to a Gold certificate and overall category
win (Town of the Year) at the South & South East in Bloom Awards 2016.

Committee Member /
Cranleigh Chamber of Commerce

Apr 2015 — Present = 3 yrs 3 mos

Economic Empowerment

Committee member of Cranleigh Chamber of Commerce with responsibilities for marketing, PR and
events. Cranleigh Chamber of Commerce has been representing the local business community since
1948, As 3 thriving Chamber with a large and growing membership, Cranleigh Chamber of
Commerce Is a positive voice to attract, retain and encourage growing businesses,



Discover volunteer and board
opportunities

Through the Volunteer Marketplace, we offer our members an easy way to find
fulfilling board and volunteer opportunities that fit their interests and

expertise.

LinkedIn supports several trusted providers to ensure that members have a
great volunteer experience. When browsing for opportunities, consider
searching on Catchafire, NPower, Taproot, VolunteerMatch, Do-it or Volunteer

Ireland.

Find opportunities on LinkedIn

LinkedIn for Good:

https://linkedinforgood.linkedin.com



Languages




Languages

@ Languages

English




Languages

@ Languages

English

Mative or bilingual proficiency

Yiddish

Mative or bilingual proficiency

ltalian

Mative or bilingual proficiency

Greek

Full professional proficiency

Manx

Mative or bilingual proficiency

Basque
Full professional proficiency

Hebrew
Mative or bilingual proficiency

Chinese
Mative or bilingual proficiency

Russian
Full professional proficiency

Hawaiian
Full professional proficiency

Welsh

Mative or bilingual proficiency




Skills section




Skills

* Top skills

* Industry knowledge
e Tools & Technologies
* Interpersonal

e Other




Skills & Endorsements

Social Media Marketing - 29+

and 99+ connections have given endorsements for this sk

Robert S. Chmielewski EMBA

Online Marketing - 95+

Robert S. Chmielewski EMBA and 99+ connections have given endorsements for this sl

Public Speaking - 99+
Robert 5. Chmielewski EMBA an

d 99+ connections have given endorsements for this s




Awards,
Accomplishments,
Certifications & Projects



Accomplishments

7 Certifications ~
Later Life Adviser Accreditation = Certificate in Discretionary Investment Management = Fellow of the
Personal Finance Society = Charterad Financial Planner « Remote Emergency Care; Outdoor First Aid

Level 2 » Certified Financial Planner (CFP} = Chartered Wealth Manager

5 Honors & Awards ~
Dynamic Planner of the Year 2015 » Best Blogger of the Year 2012 » Best IFA Individual 2071 « Best

Social Media I[FA 2011 = Expert of the Year 2018 (Finalist)

5 Publications ~
Harriman's New Book of Investing Rules: The Do's and Don'ts of the World's Best Investors = Ready,
Steady, Retire! = How to Retire 10 Years Early: Your Plan for Less Work and More Life « Brilliant
Investing: What the Best Investors Know, Say and Do+ The Money Tree: Money, how to make it, save

it and grow it

’I Course ~

Global Marketing Management

‘I Project ~

Boom! The Movie
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My profile is set up —
now what?



Focus on

profile views




No one visits your profile
by accident!



They do it on purpose!

Search result Promotion outside LinkedIn

Status update seen Google search
Birthday

Job anniversary

Article seen

Profile update

Activity in a group seen New job/role

Like, share or comment seen * Promotion

Followed someone * They follow a hashtag

Comment on a company page



Would you like to
know the names &
contact details of
everyone who visits
your website?



Know your

numbers...

e
MONDAY




* How many people viewed your profile
 What they do
* Where they work

 What search term they used

Six sets of data . W

 Who followed you

ho looked at your profile




Who viewed your profile

781 profile viewers in the past 90 days +09% since last week

100 D

75

50

25

Mar & Mar 20 Apr 3 Apr 17 May 1 May 15 May 29

#~ Hide trends




WHO'S VIEWED YOUR PROFILE

7 You have shown up in search results

70 times in the past 3 days.

Your profile has been viewed by 12
people in the past 3 days.

‘y’







The Single
Most

Val
FeatL

able
re On

LinkedIn!




Who's

viewed my
profile

Connect

@

Madonna Wagner « 2nd

Consultant
nprovem

Traimna Darfarm
| raine ! F S
ient Loacn| Leade
= A re £

N

Connect

= Ta

Ron Downey « 2nd

vestment Specialist at Vita
est
Connect
Douglas Fry « 2nd
Corporate Photograpt
London at Piranha g

Connect

QD Matthew Clarke 3 otnel
Providing financial services
expats and professionals in

Message




Connect here
Not here!

People you may know

Stephen Howells

Martin Harris Paul Walker
W h e re tO Theatre director, manage Retired as of January 2018, but Development Technoloay and
1 producer, actor and tutor never say never Programme Manager
@D Tim Noble and 2 others

Pike and 1

\
\Ernila
CD Nicola

Connect

Connect

Connect

connect to

Connect

say
Thank You

1

Umesh Kaushal

Mark Yadegar Mosharof Hossen Martin Baxter
Craig Ad Posting Serv Project Manager at Self-Employed
+

slist Ad Postir

ging Director of PM Asset raig
Q@D Bruno Nunes and 43 Ol t
@D Timir Pattnaik and 5 others

@D lan Miles and 25 others others
Connect Connect Connect Connect




ow to generate

attention, visibility,
conversations and
profile visits




Shift from
Social Media

to Social
Networking




Comment on other
people’s content

1. Scroll method
2. Search method

Rickson Dsouza = 1st
Life Insurance Specialist to High Networth Individuals
47m @

The decision to go into business with someone is a hard one. It can feel right and

still go wrong for a lot of reasons that you didn’t or couldn’t foresee. Pecple are
pretty complex, after all. ..588 more

What Should You Look for In A Business Partner?
Rickson Dsouza on Linkedin

I've entered and exited two business partnerships over the last 17 years, and I'd

O



Find & comment on topics of mutual interest

62 followers

@ Sutherland Independent Ltd + Follow ===
15m » Eclited » @

In 2017, The International Longevity Centre (ILC) published its report, The Value of
Financial Advice, which quantified the value of taking financial advice for people’s

B overall financial outcor #financialadvice #pensions ...58e more
#PEHSIDH5| Q

#pensions

2,576 followers

\ O
(5 Like [Z] Comment @Share



Find better connections
through common interests




The human touch will find you contacts

E Additional Info

Interests

Financial Life Planning, Financial Planner, Marketing for Life Planners, Cashflow analysis and modelling,
Running, Mother, Greek, Cypriot, Patriotism, British, Yoga, Meditation, Mindfulness, Wealth Management,
France, Bouzouki, Manoir Souhait, Pineau, Goals, Trust, Honour, Bubbly, Relationships, Friends, Family,
Walking, Trees, ntryside, Seaside, Reading, Parties, Fun, Music, Curly Wurlys, Curry, Laughter, Compost,
Chickens, Smart, Marws, Paolite, Peace, Content, Respect, Organic, Greece.

*7)
I

“Bouzouk



Bouzouki ﬂ

b More

All Companies
[ wodafone (2
|:| University of Amsterdam {2}
|:| National Technical... (2}
|:| Freelance musician and... (2§
[T Intel Corporation {13

Show more...

Enter company name

All LinkedIn Members
[T st connections {13

[T] 2nd Connections (18)

|:| Group Members [4)

|:| 3rd + Everyone Elge {383)

All Locations

[ united States (133)
[T united Kingdom (7o)
|:| Greece [48)

|:| Canada {23}

|:| Greater New “ork City... {20}

Show more...

Enter location name

Industry

Past Company

School

Profile Language
[} Groups
[} Years of Experience
[} Function 55™
[} Seniority Level 55™
[ Interested In
[} Company Size
[} Fortune 1000
[} Recently Joined

Sort by: Relevance -

\ Tina Weeks | IFA | Financial Planner | Life Planner
EED)]

Financial Planner, Financial Life Planner, IFA, Financial -

Flanning at Serenity Financial Planning E-

United Kingdom - Financial Services

500+ connections - 24 recommendations

Current: Financial Planner, Life Planner and... more
Fast UK Life Planning representative at . more
Groups: Adviser Gym - Understanding People - New ...

more
» 756 shared connections - Similar - & 500+

Paul Burns (2nd)
Professional Financial Advisor
Cyprus - Financial Services

87 connections

Current. Senior Consultant at TPH Consulting... more
FPast Underwriting Manager at Alliance ... more
Groups: Cyprus Business Metwork-Larnaca .. more
» 2 shared connections - Similar

Angela Korra'ti (2od)
QA Engineer at Big Fish Games

Greater Seattle Area - Computer Software
145 connections + 5 recommendations

Current: Software Test Engineer at Big Fish .. more
FPast QA Analyst at Seattle Times Company... mere
Groups: Fans of Digsby
* 1 shared connection - Similar

James Quinn (Zng)

Transmission Strategy Consultant at Nokia Siemens
Metwoaorks

Stockport, United Kingdom - Telecommunications
286 connections - 2 recommendations

Current: Director at Quadrature Radio ... mere
Past Access Transmission Planning ... mere
Groups: LTE (Long Term Evolution) - 2GPP - ... mare
* 1 shared connection - Similar

Yannis Manassis (2o

IT Business Analyst )

Brussels Area, Belgium - Information Technology and
Sernvices B
192 connections - 1 recommendation

Current: Business Analyst at Sword ... more

FPast Business Analystin ICT at ... more
Groups: Business Analyst career ... maore
* 1 shared connection - Similar

Roger Blears (2od)
Senior Partner, RW Blears LLP
Log ad d




. -
_1 kickboxing [;u &
In Home "-_,-1}- Metwork

People ¥ ‘ Locations ¥ H Connections ¥ || Current companies ¥ ‘ All Filters

Showing 49,361 results

Look for
common

sevda hardy - 2nd
CEDQ at Allstar Kickboxing Academy

Chelmsford, United Kingdom

Current: gym owner at Allstar Kickboxing Academy

w 2 shared connections

Interests

Bonita Wright - 2nd
Kickboxing Instructor at Essex Martial Arts Academy at Essex Martial Arts Academy

1 ford United Kinodom

m- 13 shared connections

“Kickboxing”

Stephon Billey - 2nd
Personal Trainer & Kickboxing Instructor

Lendon, United Kingdom

Fersonal lrainer at LAA Gym

:-:.::
@ 1 shared connection

m




in Q, kickboxing ‘—n—'?—"

People ¥ ‘ Locations ¥ H Connections ¥ || Current companies ¥ (w

Showing 49,361 results

Look for
common

sevda hardy - 2nd
CEDQ at Allstar Kickboxing Academy

Chelmsford, United Kingdom

Current: gym owner at Allstar Kickboxing Academy

w 2 shared connections

Interests

Bonita Wright - 2nd
Kickboxing Instructor at Essex Martial Arts Academy at Essex Martial Arts Academy

1 ford United Kinodom

m- 13 shared connections

“Kickboxing”

Stephon Billey - 2nd
Personal Trainer & Kickboxing Instructor

Lendon, United Kingdom

rat LAY (e
al Laas Jy

:Fﬁ.
@ 1 shared connection

S0 Fersonal irain

m




Look for
common

Interests

“Kickboxing”

Locations

‘ Add a location

E] United States

E] United Kingdom

E] Canada

E] Greater MNew York City Area

London, United Kingdom

Industries

‘ Add an industry

D Health, Wellness and Fitness
D Sports
D Marketing and Advertising

D Information Technology and
Services

Financial Services



Look for
common
Interests

“Kickboxing”

Edwin Luther, BA (Hons), LLB (Hons), DipPFS - 2nd
Financial Adviser and Wealth Manager

Londen, United Kingdom

vious Emoyment History at Various

D

Hast Hr

m

3 shared connections

Rui Rodrigues - 2nd
Busziness Manager at Barclays

Londen, United Kingdom

mz 15 shared connections

Matthew Hearne - 2nd

Research Product Specialist within the Distribution Strategy Team at Insight Investment

London, United Kingdom

m 9 shared connections

Emma Clark » 2nd
Client Service Manager at Majedie Asset Management

London, United Kingdom

-
&:'n 468 shared connections

Katie Tobin - 2nd
Commercial Partnerships Manager at Experian Consumer Services

London, United Kingdom



Rui Rodrigues » 2nd * Barclays

Business Manager at Barclays ﬂ CFA Institute

London, United Kingdom {2] see contact info

‘ Message H More... ‘ EE; 500+ connections

Experienced multilingual financial advisor with seven years of sales and customer service experience, a
strong work ethic and successful track record.

Recently won a Bronze medal at the European Brazilian Jiu-Jitsu Championship,lstar‘ted a blog

(investingmovebymove.com), won the CityAM & Shard Capital Equity Challenge, achieved the Investment
Management Certificate (IMC), and became a member of CFA UK. Spent 18 months studying music and
finance in 2014/2015.

Currently studying for the CFA Level 2 Exam and passionate about self-development.



You can customize this invitation A

Include a personal message (optional):

I'd like to add you to my network on Linkedin

233

| Cancel ‘ Send invitation




You can customizg invitation

Include a personal m

I'd like to add you to my ne

Cancel Send invitation



You can customize this invitation X

Include a personal message (optional):

Do yvou want a fight...7! ~

Hi Rui - | spotted you on Linkedln and noticed that we both do Martial Arts
AMD we're in Financial Services. We're a rare breed!

&0

It would be great to connect and perhaps talk about your medal. w

‘ Cancel ‘ Send invitation




You can customize this invitation

Include a personal message (optional):

Do yvou want a fight...7!

Hi Rui - | spotted you on LinkedIn and that we both do Martial Arts

AND we're in Finang ices, W

&0

It would be great to ps talk about your medal.

‘ Cancel ‘ Send invitation



-]

e

Home

7,009 results

Edina Cservenkova » 2nd
Yoga Teacher, Yoga & Massage Therapist

Twickenham, United Kingdom

llYOgaH
657,000 results

Current: Yoga Teacher at Self employed

m @ shared connections

Francesca Yoga - 2nd
Yoga Instructor and Holistic therapist at www.yogainreading.co.uk

Reading, United Kingdom

Current: Yoga Instuctor at wwow

% 2 shared connections

yogainreading.co.u

Sardinia Yoga - 2nd
Bookings Manager at Sardinia Yoga Limited

London, United Kingdom

w 4 shared connections

Steffy White Yoga
Yoga Teacher at Stretch London

London, United Kingdom

Current: Presenter/Yoga teacher at LITTLE DOT STUDIOS LIMITED

Yoga Islington - 3rd
yoga teacher at islington yoga

London, Unitad Kingdom

ﬁ

Locations

‘ Add a location

E] United States

United Kingdom

E] Canada

D MNetherlands

[ ] india

Industries

‘ Add an industry

Events Services

D Health, Wellness and Fitness
E] Marketing and Advertising
D Sports

D Higher Education

D Information Technology and
Services



Showing 420 results

Anna Knowles - 2nd Christian Bergmann
Independent Events Manager, Translator & Yoga Teacher

Freelance Event Director & Yoga Instructor Brighton, United Kingdom

Guildford, United Kingdom i _ o o o
- Current: Yoga Teacher (Scaravelli-inspired) at Eastbourne Clinic of Matural Medicine

Current: Yoga Instructor at Yoga with Anna Knowles

g “ 5 shared connections

Rachel McDermott - 2nd

Event Producer / Consultant & Yoga Teacher
London, United Kingdom

Meg Thompson

Event Manager / / Yoga Teacher
Redhill, United Kingdom

Education: It's Yoga International Teacher Training
“ 1 shared connection

Q 1 shared connection




Connecting scripts



Crystal Knows

www.crystalknows.com
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MR Georgia Howard

iy ll’.}'lf !

) sénd

s * 0:02

*

.




’ Malinl My
| got the job!
Envigue Olpan

That's w0 esc iting'

’ Pt Wrght




Status Updates / Posts



Tell stories




Long

Detailed

Articles
Research-based

Unique insights




David Hargreaves commented on: Hide
"-'-\h' Max MacGillivray First day at work for Magnus - our new office dog!

T you must

use images...

I Like (1,708) Comment (227) I Share 1d ago

Myron D. Stokes, Barbara Cacace and 1,706 others

Show previous comments

Alfred Kollaritsch Cute!ll

an

/1]

~
o

Kim-Marie Freeston FIRP Retd (RGN) How are his office skills developing
and have you checked his right toc work -)

JJJJJ

fe, D

Deborah Thompson This is sure to be 3 wonderful office to work in - they
promote such a healthy work environment and teach us the importance of
patience and laughter during the day! He's very, very cute!

2%h 2ao
2h ago



Mark Donnelly commented on:

«» Nick Strong You can only use 3 words to describe you thoughts on this... wow that's
T different!!

Like (210) Comment (1,329) Share h2m ago

Gregorie Dejonckheere, Claire Beggs and 208 others

)

Show previous comments

o

lan Dixon What a waste....
% 19m ago

m Andrew Worlock Cant buy taste...

1Z2m 2q0o
Zm 8go

o



Emily Kellett
HR Manager at Asda

This is Patrick. He is 86 and he stopped me in Leeds yesterday to ask me how my d:
was. He then asked if by any chance | had time for a coffee.

Meetings cancelled - | spent 2 hours with the most wonderful man. He opened doors 1
me, tol... show more

230,120 likes
11,288 comments

Like * Comment * Share * $ 230120 »




Company
Pages




Linked [}

Lillie Adams
So inspiring!

Ema Harmen
What was the biggest challenge you
faced as a company this year?

Margaret Hampton
Wow, super helpful

Leon Smith
Who do you see as your biggest
competitor and why?

Jack Ballard
Interesting perspective...

! 1zzy Ford
Can you show us the chart again?

a Logan John
" How often do you stream?

Etta Patel
Logan John She streams every
Tuesday and Thursday!

Bernard Stewart
But how do you know the distance
between point 1 and 2?7

Islay Burns
Thanks for explaining!




Schools and
Universities
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5t John's School, Leatherhead

463 results

Emma McQuillan

Freelance Digitsl
professicnal - Marketing,
Centent, Social Media

Lenden, United Kingdem

3

>
-

.
:!
"!. Y

3

s o,
-

2 \ ."'I'
i) i \!

Gabriella Bagnall

Insurance Broker st
Marsh

London, United Kingdom

p 3

e =
W 5

Mark Thompson

Client Consultant st
IntelliFlo Ltd

Redhill, United Kingdom

K

Attended

lan Howard
Strategy Director at
Young and Shand

Auckland, New Zesland

2

Simon Bell i

Msansging Director st
Diligent Commerce Ltd.

ondon, United Kingdom

2

LinkedIn for Education »

Change school -

Robin Hughes

Sszles Director at
Aventicn { formely -
OneSource Information

Sutton, United Kingdom

(]

James Hickson

Retail Development
Mansger at Brewdog Flc

Londen, United Kingdom

3

Andy Partridge
Events Director &
Founder of Enviable
Workplace - helping

London, United Kingdom

P 3

oE |

Michael
Stapelberg

Senior designer currently
Freelsncing , but slways
open to new projects and

Lendon, United Kingdom

5 3

John Halfnight
Director, Cordville
Limited, Restructuring,
Corporste Finance, M &

London, United Kingdom

p 3




Search your

school/university

Where they live
Linited Kingdom

London, United Kingdom

Kingston upon Thames, United King...

Guildford, United Kingdom
Redhill, United Kingdom
United States
Twickenham, United Kingdom
Alstralia

Hong Kong

Sutton, United Kingdom
Sydney Area, Australia
Canada

Leeds, United Kingdom
Reading, United Kingdam
United Arab Emirates
Coventry, United Kingdam

Edinburgh, United Kingdam

[}

=

=]

Where they work

GSK

Barclays Investment Bank
Imperial College Londaon
Savills

American Express

BAE Systems

Baker & McKenzie

Surrey County Council
Compass Group

Celoitte

FwC

KPMG US

KPMG UK

Fujitsu

BF

Mestlé Waters Morth America

Adaobe

What they do
Sales
Finance
Marketing
Operations
Entrepreneurship
Consulting
Media and Communication
Reszearch
Business Development
Arts and Design
Information Technology
Education
Engineering
Human Resources
Support
Healthcare Senvices

Legal



What they studied

and Government

2MnCces

and Cartography

terature (British and Com...

dies

and lberian Studies

d Perfarming Ars

ment, Marketing, a...

e and Literature/Lett. ..

,Cultural, Gender, and G...

19

17

17

16

15

14

14

=
=
5
=
2
3
£
2
2

How you are connected

46 |‘Istﬁnnnecﬁnn5 4
44 |3roupl'u'lemher5 16
Csmeeme
37
36
32
31
30
29
29
25
29
prat}
prat}
28
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Treat LinkedIn
as an asset of
your business




What is the
single biggest
mistake people
ELGK)

inkedIn?

Send your answer to
philip@philipcalvert.com




https://linkedin-marketing-

secrets.mn.co




